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How much influence does clean label have on your buying decisions? (Average: 11 countries*) (2022)
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Asians are most likely to be influenced by clean labels, with Europeans 

showing least demand for them. However, even in Europe, it is still the case 

that more than half say that clean labels have at least some influence

*Asia = China, India, Indonesia; Latin America = Brazil, Mexico; North America = Canada, US; Europe = France, 

Germany, Spain, UK **Combined responses of “some influence”, “a fair amount of influence” or “a great deal of influence”



Are you willing to pay more for food and beverage products with the following types of labels? (Average: 11 countries*) (2022)

26% 18% 56%
Natural

label

No Not aware of such labels Yes

28% 26% 47%
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No Not aware of such labels Yes
Clean Natural

Asia 65% 77%

Latin America 56% 65%

North America 32% 36%

Europe 29% 39%

Asians were more likely than any other regional 

population to pay extra for clean and natural labels

*Asia = China, India, Indonesia; Latin America = Brazil, Mexico; North America = Canada, US; Europe = France, Germany, Spain, UK

I am prepared 

to pay more for 

food and beverage 

with clean or 

natural labels
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I choose natural products to avoid additives and preservatives as much as possible

I choose products that positively boost my nutrition or benefit how my body functions
(e.g., high in protein)
I try to limit or reduce products/ingredients that are bad for me (e.g., high in fat, sugar,
salt)
I choose natural foods for their inherent nutrition (e.g., fruit, vegetables, nuts)

How would you categorize your predominant approach to healthy eating? 
(Average: 11 countries) (2022)

More than 

1 in 4
consumers globally tackle healthy eating 

by avoiding additives and preservatives 

as much as possible, so clean labels are 

a core health demand for a significant 

section of the world’s population.
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Para qualquer questão e/ou feedback, por favor contactar knowledge.division@portugalfoods.org
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