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Date Published matches January 2018 to December 2022

Sector matches Beverages
Product name mentions Juice or Smoothie

28 854 products found
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Date Published FOONDS

Atlantic meets Mediterranean

Launches of Juices and Smoothies, by Year, 2018 - 2022
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> 000 From 2018 to 2021, new
product launches of Juices
4000 and  Smoothies in retail
markets across the globe
3000 decreased by 20%. 2022 saw a
slight growth of 5%, compared
2000 to the previous year.
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Date Published - Percentage of Beverages 100 P =3

Atlantic meets Mediterranean

Percentage of launches of Juices and Smoothies (shown as
percentage of all Beverage launches), by Year, 2018 - 2022

12,0%
10,4%

10,0% 9,5%
8,0% A little over 10% of all

8,0% 7,1% 7,4% Beverages launched in 2018
mentioned Juice or Smoothie

6,0% in their product names. Fast
forward to 2022 and this

4,0% percentage drops to 7,4%.
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2018 2019 2020 2021 2022
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Percentage of launches of Juices and Smoothies, by Region,

10,4%

Middle East & Africa

9,4%

Europe

2018 - 2022

8,5%

Latin America

7,9%

Asia-Pacific

5,8%

North America
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The Middle East & Africa
region was the most active in
terms of new product
launches, with more than 10%
of its Beverage launches
corresponding to Juices or
Smoothies. The region of
North America registered a
percentage of 5,8% of
products.
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Countries in Middle East & Africa FOONS

Atlantic meets Mediterranean

Percentage of launches of Juices and Smoothies, by Country
(Top 10), in Middle East & Africa, 2018 - 2022

25,0%
218%  713%
20,0% 18,3%  18,2%
15,5% .. .
o 2% sw Tunisia and Tanzania were the
o 134%  132%  128%  12,8% most active countries, where
more than 20% of all
10,0% Beverages launched were
Juices or Smoothies.
5,0%
0,0%
Tunisia  Tanzania  Ghana Ethiopia Cameroon United Kenya Kuwait Bahrain  Morocco

Arab
Emirates




Countries in Europe
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Percentage of launches of Juices and Smoothies, by Country

14,4%

Finland

14,0%

Sweden

(Top 10), in Europe, 2018 - 2022

13,9%  13,6%
12,8%
12,2%
| | 11,6%
Poland Estonia North Bulgaria  Greece

Macedonia

11,6%

France

11,2%

Hungary

11,0%

Belgium
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In  the European market,
Finland was ahead of the rest
of the countries, with a
percentage of 14,4% of all
Beverages corresponding to
the Juices and Smoothies
segment. Portugal, absent in
the Top 10, registered a
percentage of 8%.
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Countries in Latin America 100 P =3

Atlantic meets Mediterranean

Percentage of launches of Juices and Smoothies, by Country
(Top 10), in Latin America, 2018 - 2022

18,0%
16,3%
16,0%
13,9%
14,0%
The Juices and Smoothies
12,0% 10,7% segment made up more than
(o)
10,0% 9,1% o 8% 16% of all Beverages launched

8,7% 8,7% 6% 0 . . . .
° 8,6% 8,4% 8,3% in Honduras, making it the

8,0% country with the most activity

6,0% in the Latin American region.

4,0%
2,0%

0,0%
Honduras Panama El Salvador Costa Rica Nicaragua Peru Brazil Guatemala Chile Uruguay
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Countries in Asia-Pacific FOONS
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Percentage of launches of Juices and Smoothies, by Country
(Top 10), in Asia-Pacific, 2018 - 2022

16,0% 15,2%

14,0% 13,7%
12,0%
’ 10,9%
10,2% 9
0,2% 10,0% 9,6% .
10,0% 8.9% Myanmar was the most active
81%  7gy o country in the Asia-Pacific
8,0% ° region, followed by the
6,0% Philippines.
4,0%
2,0%
0,0%

Myanmar Philippines Thailand Nepal China Hong Kong SriLanka Singapore South Japan
(China) Korea
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Countries in North America FOODS
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Percentage of launches of Juices and Smoothies, by Country, in
North America, 2018 - 2022

7,0%

5,9%
6,0%
5,4%

>/0% The United States of America
was slightly ahead of Canada’s
retail market when it comes to
launches of  Juices and
Smoothies.

4,0%
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2,0%
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United States Canada
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Product Positioning
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Percentage of launches of Juices and Smoothies, by Positioning
Category (Top 5), 2018 - 2022

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Convenience 97%

Juice 75%

Ethical 68%

59%

Health (Passive)

Choice 30%

The Convenience positioning
category dominated the
segment, featuring in 97% of
Juices and Smoothies.
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Product Positioning FOONS
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Percentage of launches of Juices and Smoothies, by Positioning
(Top 10), 2018 - 2022

0% 10% 20% 30% 40% 50% 60% 70% 80%

Convenience - Packaging I 72%

Ethical - Packaging I 5% ,
\cal - Packaging 65% Looking at the  market

Convenience - Consumption [ £ 5% positionings, the Convenience
- Packaging stands out,

100% Not From Concentrate NN 32% . ) .
featuring in around 7 in 10

No Additives/Preservatives NG 9% Juices and Smoothies
No Added Sugar GG 25% launched. The Ethical -
Packaging positioning

Ethical - Environment I 13% .
followed closely behind.
Nectars (24-99% Juice) NI 13%

100% Reconstituted NG 17%

Organic NG 14%
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Positioning - Product Examples FOONS

Atlantic meets Mediterranean

Convenience - Packaging Ethical - Packaging Convenience - Consumption

7 e

FRUI.LA*O
MIX FRUTTA BIANCA
PERA BANANA E MELA
Firmalo

s

b . !
e 4
RERRT 330ml

Organic apple, pear and banana White grape juice in a 330ml Multivitamin fruit juice in a 200ml
smoothie in a 200ml recloseable Tetra Prisma Aseptic. FSC Tetra Brik Aseptic that can be
glass bottle. Launched in Italy. certified. Recyclable packaging. drunk on the go. Launched in
Launched in Japan. Bosnia & Herzegovina.
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Positioning - Product Examples FOONS

Atlantic meets Mediterranean

100% Not From Concentrates No Additives/Preservatives No Added Sugar

onLy.

A SR :
Mixed apple and cashew juice in a 100% fruit and vegetable juice Red fruit juice drink with Agua
900ml plastic bottle. Contains blend of apple, lime and ginger Mineral Vitalis, in a 1L plastic
100% juice not from with chia seeds, in a 500ml plastic bottle. 0% sugar added.
concentrate. Launched in Brazil. bottle. No added preservatives. Launched in Portugal.

Launched in South Africa.
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Fruit Pouches FOODS

Atlantic meets Mediterranean

Date Published matches January 2018 to December 2022
Category matches Fruit & Vegetables
Subcategory matches Fruit Pouches

1676 products found
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Definition: Includes fruit beverages normally in doy pouches typically recognized by a screw-off cap at the top.
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Date Published - Percentage of Food 100 P =3

Atlantic meets Mediterranean

Percentage of Fruit Pouches launches, by Year, 2018 - 2022
0,18%

0,16% 0,15%

0,14% 0,14%

0,14%

0199 0,12% The subcategory of Fruit

' 010 Pouches accounted for only

0,10% i 0,13% of all Food products
launched in the retail market

0,08% over the last five years. From

0.06% 2018 to 2022, it registered a

' 30% decrease in relative

0,04% launches.

0,02%

0,00%
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Product Positioning
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The nature of Fruit Pouches
makes this subcategory a
suitable candidate for the
Convenience positioning
category, and brands took
advantage of it. The No Added
Sugar claim was featured in
two thirds of products. The No
Additives/Preservatives  was
found in over half of Fruit
Pouches.




Immune Health leads the charge in the USA

of Fruit Pouches launched
in the United States of
America featured the
Immune Health positioning,
the highest percentage of
any positioning in the
Health (Active) positioning
category.

HELPS STRENGTHEN THE IMMUNE SYSTEM with (8] ellmune

Organic strawberry pouches.
Helps strengthen the immune
system with wellmune.
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Banana fruit snack. Working
together, the vitamins and
minerals (A, C, D and zinc) in
every pouch help support the
immunity system.

§ 8 MARKET
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Ethical and Health claims in the United Kingdom 100 P =3

Atlantic meets Mediterranean

100% real
whole fruit

iy,

SQUEEZY FRUIT

APPLE, RASPBERRY & BLUEBERRY

APPLE & BANANA
SLURPERS

Full ofyummy_[ruilv
goodness & no nonsense

1of your | [
5 aday
one pouch

Apple, raspberry and blueberry Plastic doy pouches of apple and
puree. Certified organic. No banana fruit puree snack. 1 of
added sugar. Pouches, caps and your 5 a day per pouch. No

boxes are fully recyclable. additives. Recyclable packaging.

INSIGHTS
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No Added Sugar very active in France and Germany FOONS
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Frichtpuree -
100%
BANANE-MARACUJA

Organic 100% banana and
passion fruit puree, in a 3009
plastic spouted pouch. No added
sugar (ingredients naturally
contain sugar).

4x90g plastic spouted pouches
of organic apple puree. No added
sugars, only fruit sugars are
naturally present.

INSIGHTS
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Fruit Pouches boosting Health in China 500 P

Atlantic meets Mediterranean
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#8807k wulwo

Strawberry, banana and apple
puree in a 80g plastic spouted
pouch. 100% organic fruit. Sugar
free, no added flavours or
colours, no concentrated fruit
juice.

Apple, banana, carrot, blueberry,
kiwi and plum fruit puree, in a
1009 plastic spouted pouch.

Nothing added except fruit, not
even water. 5% INNOVA

5 .“C MARKET
* INSIGHTS

Blended fruit puree in pineapple
flavour in a 1509 plastic spouted
pouch. Contains vitamin B1,
vitamin B2, and vitamin C.
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Baby Fruit Products Desserts & Yogurts FOODS
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Date Published matches January 2018 to December 2022

Category matches Baby & Toddlers
Subcategory matches Baby Fruit Products Desserts & Yogurts

14 408 products found

Definition: Includes all fruit pouches single and multi, purees, puddings, smoothies, fromage frais, fruit curds, yogurts, fruit yogurts,
spoonable dairy yogurts, ready-to-drink (RTD) yogurts, milk desserts, creamy dessert pots, specifically targeted for babies and toddlers.
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Date Published - Percentage of Food 100 P =3

Atlantic meets Mediterranean

Percentage of Baby Fruit Products Desserts & Yogurts launches,
by Year, 2018 - 2022

0,
1,40% 1,30%

1,21%
1,20% 1,15%
1,06%
1,00% 0.90% This subcategory registered a
: lot of wups and downs
0,80% throughout the years, hovering
at around 1% of total Food
0,60% product launches. From 2018
to 2022, it registered a
0,40% decrease of 15%.
0,20%
0,00%
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Product Positioning
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Percentage of Baby Fruit Products Desserts & Yogurts launches,
by Positioning (Top 10), 2018 - 2022
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Almost 70% of products
launched in the last five years
highlighted their convenient
packaging. The No Added
Sugar and No
Additives/Preservatives
positionings were found in
around 60% of product
launches.
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meailfor 6+
your lifones months

i'gourmers

ORGANIC
cinnamon

ﬁ beets & apples

sc::rée*of DHA & CHOLINE

to help support brain health

key nutrients

no added sugar!
USDA

Organic cinnamon, beets and Organic bananas, spinach,

green apples puree, for babies passion fruit and oats puree.
from 6 months onwards. Women Certified B Corporation.
owned. Certified by Ecocert SA.
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Health claims in the United Kingdom

A smooth blend of mango and

green apple puree with added
vitamin C. 100% natural

ingredients plus vitamin C.

A blend of organic green apple,

mango and peach puree. Certified
organic. Nothing artificial.

S

Five individual spouted pouches
of smooth blend of organic
banana, apple, blackcurrant and
blueberry purees. 100% organic
No added sugar.



Two thirds of France’s products featured the Ethical - =% [POIRTUGAL
Packaging positioning FOOINDS

Atlantic meets Mediterranean

TEXTURE

POMME DE NOUVELLE-AQUITANE |\ =
ABRICOT D’OCCITANIE ENFRANCE
CEREALE e

y Crenteur de ﬁheves bio depms 1996

Organic plain brewed milk
dessert for babies from 6 months.
Manufactured without bisphenol
A, in accordance with the
regulations. Recyclable
packaging.

2 x 1309 glass jars of organic
golden apple, apricot and cereal
puree. Printed on recycled
cardboard.

INSIGHTS
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Apfel-Birnen-'
) Vollkornmiisli

Organic strawberry and raspberry
fruit puree with wholegrain oats,
for toddlers from 12 months
onwards.

Organic apple, pear and
wholegrain muesli puree, for
babies from 6 months. Comes in a
190g glass jar.

% INNOVA,
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Low/No/Reduced Sodium in China
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Rivsea

FRR

FEERIR
Appre,

Banand

]

A2B-BEER

RIRIHER 070)

FRUIT PUREE CHEESE -

KLY —
=

© DHANA. HERD

¢ ERNP

© onm

Apple and banana puree for A2 beta casein cheese puree with
babies from 6 months onwards. banana and green apple flavor,
No added sugar and salt. for toddlers from 3 years old. Low
sodium.

INSIGHTS



Atlantic meets Mediterranean

Para qualquer questao e/ou feedback, por favor contactar knowledge.division@portugalfoods.org

www.portugalfoods.org

o PORTUGALFOODS @ PORTUGALFOQODS
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